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HHGS Business Relations Policy
Introduction

The purpose of the Business Relations Policy is to ensure that all companies that are
associated with HHGS hold a high quality. The policy deals with companies that receive
exposure through their partnership with HHGS and in effect, is of special significance
when considering larger partnerships. In case of any unclarities and questions, contact
the Head of Business Relations in the Student Union board.

The Head of Business Relations for HHGS and all Heads of Business Relations’ within
HHGS must always conduct extensive research on companies before entering into an
agreement with them. When researching companies, the Head of Business Relations
must ensure that the company fits the following profile:

Chapter 1 General Regulations

§1 In accordance with the HHGS marketing policy, HHGS is not permitted to enter
into any agreements where marketing of any kind of drugs, sex, party-political
events is included.

§2 HHGS is not permitted to enter into an agreement where there is an apparent risk
of damaging HHGS brand. Examples of apparent risks of damaging HHGS brand
can include, but is not limited to, companies that: break national laws, deceive
their customers, or sell products that are a hazard for its users.

§3 The company must provide fair conditions to its employees if they wish to
promote job opportunities to HHGS members.

§4 The company must be of relevance to HHGS members and must be able to
provide some form of value.

Chapter 2 Responsibility
§1 The Head of Business Relations of the HHGS Board is responsible for updating

and following-up this policy. If you have any questions about this policy, contact
the Head of Business Relations of HHGS Board.
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